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Get historical facts
right to invest in art

MODERNS DOING BETTER THAN CONTEMPORARIES FOR NOW

IF ONLY investing n arm was as simple as walking ifte &
gllery and ploking out the phece than you thaught would ook
best on yoarr living room vrall or a so-called Ly Hu-
sain or Souza that appeared 1o be gong cheap. Unfortunately,
it is this playful attitade o baying art in India that has kead
many io burm their fingers in the armarket

Kodoubt, there are collectons and art connaisseurs in the
country s can pick out a classic from among & doeen, bt
for the larger popalation 1hat s niow looking a0 arn as &
means of diversifying thelr investment ponfolio, the
chances of cutting a raw deal are innumerable. Soshould it
be palinting or sculpturne :Emthuﬂﬂ? SundayET outlines
a few cardinal mules thae will help you with the dght boy

Oneof the fundamentals of nvesting in e is that you need
e fake the tese out to do a e bit of research on the an-
tecedents and the credibility of the plece that you are contem-
plating instead of being lead by hearsay, Neville Tuli, chairman
of Dsian's Connaisseurs of An, says: "Art Imakes sense &
an investenent i it has a credible amount of hterical
cance, Withowt this no an work should be contemplased.”
Your assesament of whether it has historcal O [t
shyouehd ideally take mie acoount crivera such as the exhibidon
hastory of the piece, the fterary history accompanying it as
well as some basic research from databages which keep recomds
of such works, It would also help il you had some idea of some
of s main collectors, ;

While the historical significance is a predominant critedion

rowards making a cholce, you will aleo feed 1o keep awaich
an the natuné of the market, The single advaritage thiat
experts e i investing 10 painalng & that B depeh in the

markes, and Byuidity in erms ol having ready buyers. Bxperts
sy that a large enarkoen has also emerged for sculpture over the
years. ¥ Sanjay Kumar. director of Sakshi Gallery, however
poines ot thar paniing, photographs and scudpiunes when ex-
ecuted in the modem o1 contemporary sense form a class of
artwork. “Theirmarket is treated as one and the froices and lig:
widity hiave common features, The antiquities market & no
ey A et s e il e
thenBoy are aress” e says. Inlact,

of masterpleces Hoe watercolours by Husakn or Raza and that
of an antique plece e 8 mirdature Brom the Kangra school of
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the 1&th cenrury was about the same 10 years ago, the price of
the wareroniour as appreciated almost L0 tirees; saysTull, The
reasom being that there's never been a domestio economy-lor
antiquithes in India and that if is pﬂhlg_lhl' world's higgest
black coonomy. And while the priority foran investor shoubd
always betobuy good an., Sanjay recomanends st i the buy-
eris patient rthen both moderns and contemposaries are good
in the current market. *Curently modermns are doing ber
bur then contempoerary will also turn thetoomer in the near
term. For people with less time tospendiar for newcom-

et best they stick toTnidian art, he adds.

Mot wealth managers alse recommend that o ben-
efit from apprectation in the art market, you will need o
stay invested for st leasy dive years. For new bnvestors
though, it s safest wbepin with investing anywhene be-
tween 3-10% of their portfolie in art, says Nipun
Mehita, exeanive direcor and head-India of G Pri-
varle Ranking, However, he admbts that while préoes; of
art hawve come dewn, i & diifioal wo say whether it has
reachied the bormom of the market, espedally as there anc
several works of an, which have gone imto repeated aucions
and haven't been sold yet.

However, whenit comes to taking your pick between gal-
leries and auction hauses, the advantage with auction hous.
e is that the phece has probably fullilled moee due diligence
while a karge number of the galleries deal with the waorks of
new and upcoming anbsts which haven't been ratiibed.
Hiwever, Mukesh Panika, director of Religare Ao Indrla-
tive. argues that even in the gallery space, the key 1o making
a successful investment lies with galng with 4 good sized or-
ganized player. who goes beyond simply seiling ar to buryers
bt looks a1 educating investors on what they are buying.
*Individuals should ook at three ot our es-
tablished galleries in the markel and assess
their credibility on the basis of their access to
artigts, the shows that they do (calendar)
their infrastructure and other seuvithes Tike
workshops and symposiuims that they organ-
Ize throwgh the year, “he says.
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